
Accutone Newsletter

Accutone Gazette
Product Development | Channel Expansion | Marketing Activities & Exhibitions

Clearer Communications Brings People Closer 1

New Product | Humma MKII

Nowdays, the most popular pro-grade 
gaming headset does not only focus on 
the sound quality but visual effect is 
just as important.

Now imagine walking into an online-
gaming center, and see two groups of 
gamers playing the same FPS (first-
person shooting) game. Flashing red 
LED light from their headset alerts 
teammates they are in trouble and 
requiring rescue. We then see all of 
their friends rushing to help.

This is what we want our users to 
experience from team gaming. It really 
brings out the team spirit, doesn’t it?

The Humma MKII headset is exactly 
what you need for such a feature. In 
gaming mode, this headset’s LED will 
change to Red or Green from in-game 
sounds and signals. 

Aside form gaming, Humma also has a 
music mode, switching via a button on 
the cable. Under this mode, there are 
8,000 colors LED “breathing lights” 
synchronized to the playing music. 

The microphone are is detachable, so 
users can play with or without it. Pro-
grade leatherette ear cushion gives ex-
ceptional wearing comfort. Humma is 
compatible with PS4, PC and mobile 
gaming. Details coming soon.

The

(1) Our company logo undergone a few 
changes over the last two decades.

(2) Hong Kong has also undergone the 
most important change in the last 20 
years. The sovereignty of HK was 
returned to China from UK in 1997. There 
are a lot of changes since then, from the 
legal system, administrative system to 
obviously the flags.

(3) Like most common-wealth countries, 
stamps from HK used to have the Queen 
or the Royal family’s image. The stamps 
we use today mostly come with generic 
images like festival celebrations, famous 
paintings or tourist spots.

(4) The Central Plaza was the tallest build-
ing in HK back in 1995. It is currently the 
third tallest building at a pinnacle height 
of 374m. The International Commerce 
Centre (ICC) at 1 Austin Road became the 
tallest in HK since 2009. Rising at 484m, 
the ICC building is also the seventh tallest 
building in the world.

Changes Globally:

(5) McDonald’s Big 
Mac was sold at 
US$2.32 in 1995, 
but today we pay 
more than double 
at US$4.79. Pure 
inflation? Not.

(6) The year the World Trade Organizat-
ion was formed (Jan. 1). The WTO was 
created by GATT to monitor international 
trade decisions in 1995 to replace the 
treaty as a regulator of trade. 

(7) Microsoft released Windows 95 on 
August 24, do you remember the flying 
window loading screen?

(8) Before its 95 release, the PlayStation 
was originally meant to be an add-on for 
the Super Nintendo, but it ended up be-
coming a console of its own.

(9) Mobile phones used to be huge in size 
with long antenna, a far cry from the touch 
screen smartphones, right?

(10) Home movies used to mean VHS or 
Cable Pay-Per-View in 4:3 CRT screens. In 
1995, the birth of DVD started the digital 
age of video consumption. Twenty years 
later, screen size varies from 60” LED 
panels to your 5” smartphones, with con-
tents delivered wirelessly, without any 
physical media. Pretty Sci-Fi if you ask me.
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20 Things Turning 20 
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Launches & Exhibitions
Channel News

With web standards and technologies 
changing all the time, Accutone feels the need 
to revamp their web-sites, coincidentally on 
its 20th birthday.

To address two very different target audience, 
there are two sub-sites to accutone.com. One 
for business: biz.accutone.com and one for 
consumer audio: audio.accutone.com.

Websites must be SEO-friendly not just for 
better search rankings, but because most SEO 
determining factors are related to ease-of-use 
and information accuracy/relevancy. So the 
better a site is ranked, the better the site is 
build for users.

Mobile Optimization is also crucial now more 
than ever with the huge increase in mobile 
browsing and content searching. Both sub-
sites and the main portal of Accutone are now 
100% mobile-optimized, so it will adjust the 
content according to various screen sizes.

The business site focuses on methods of 
search, allowing user to choose products 
according to type or working environment. 
The audio site has been simplified for easier 
viewing, no banners no nonsense. High-res 
images of product allow users to appreciate 
the beauty of the design.

We’ve also added a Partner Zone on our bus-
iness site for easy access and download of 
documents and marketing materials. Head on 
over here to sign up now: 

http://biz.accutone.com/partner

Audio Products Launched in Japan
(Japan) Quality and reliability are two attributes required for all Japanese products.  
Fujitsu's slogan "quality built-in, with cost and performance as prime consideration" 
illustrates this point. Sony's definition of a next-generation product is "one that is going to 
be half the size and half the price at the same performance of the existing one".  Quality 
and reliability are so integral to Japan's electronics industry that they need no new 
emphasis. Accutone is proud to have their audio headphones firstly launched in the most 
reputable electronics shops in Japan: Yodobashi Camera, Bic Camera, Plaza, Village 
Vanguard and Donki Hontei.
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20th Anniversary Marketing Campaign in HK
(Hong Kong) Riding on the successful product launch in Japan, Accutone started their 
first campaign to celebrate the 20th anniversary in Hong Kong with their closest channel 
partner HMV Hong Kong. HMV is a high-end audio retailer specializing in music CDs, 
movies, gaming DVDs/ Blurays and audio products. Stay close with us and 19 campaigns 
in different countries are coming soon!

Iran Contact Center Seminar 2015 (ICCS)
(Iran) The ICCS 2015, which is one of the 
most important seminars in Tehran was 
successfully completed in Aug 5, with 400 
invitees from well-known telecom giants.

Baran Communication Center, Accutone's 
partner in Iran, is a 2nd year participant in 
ICCS2015. During the seminar, they 
demonstrated various latest telecom and 
communication solutions, highlighting the 
Series 1010 ProNC Active Noise Cancelling 
Headset. The headset uses Accutone latest 
DeepOcean™ Technology to cancel environ-
mental noise up to 30dB. 

Website Revamp
Company News
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New Generation or Degeneration
Product Comparison

Smartphone with big screen seems to be 
the trend for the past few years. The 
Samsung Note series was in a class of its 
own, until their biggest rival - Apple, 
launched the iPhone 6 Plus.

Back in year 2010, Steve Jobs derided big 
phones as “Hummers”, he said “you can’t 
get your hand around it...no one’s going to 
buy that!”

Everyone believed Steve meant it. So, no 
one expected Apple would eat their words 
and launched a phone with a screen

 bigger than 4 inches, ever. 

After Steve passed away, Apple launched 
their version of the “Hummer”. An upgrade 
should soon see the day of light early Sept-
ember, predictably as - iPhone 6s Plus.

For Samsung, from Note 1 to Note 4, two of 
their standard features were the micro SD 
slot, which allows user to increase storage 
size, and the “feature” to replace the bat-
tery, 100% power recharge instantly. 

To be honest, these “features” should be

standard for all smartphones, one would 
think, no high-tech required. That is until 
Apple decided not to include them. 

The fact is, a lot of people turned their back 
on Apple and switched to Samsung, or 
Android for that matter. As they think big 
storage iPhones were overpriced, and its 
battery would not last a whole day. So 
Samsung used these to their advantages.

All these being said, what do you know? 
Samsung, too has decided to remove these 
features from their latest flagship - Note 5.

As the global market is changing at a speed 
that we have never experienced before, 
one bad move could lead to a bad end, no, a 
very bad end. 20 years ago, Nokia was the 
market leader, other giants were Motorola, 
Siemens, Sony, Ericsson, Sony-Ericsson...

Now the market leaders are Apple and 
Samsung, but for how long? 
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Helicopter Drones - Part 2
Today’s Technology

Hi everyone, welcome back to another 
exciting lesson about helicopter drones.

Have you ever been to a place so beautiful 
that you wish you can capture that moment 
with your own perspective? Perhaps filming 
that polar bear on the iceberg floating, or 
wildlife watching in the rainforest. How 
about a search and rescue in the deepest 
jungle in South America? In the past, these 
are merely scenes from watching discovery 
channel on TV, but now, now you can do it 
with a drone.

Helicopter drones, like any UAV (Unmanned 
Aerial Vehicle) is the best surveillance tool 
under extreme conditions. The pilot sits 
miles away controlling the drone on the 
ground, far from any danger. But these 
newer drones are even better, because they 
are affordable for making these dangerous 
attempts, at a few thousand dollars or less.

A high quality camera and precise stabilizer 
system can record almost everything from 

one hundred meters high as if its from a 
hawk’s eye. The feeling that nothing can 
escape your sight is truly an amazing 
experience. 

This technological advancement which 
resulted with the popularization of cheap 
helicopter drones have truly given many 
the opportunity for aerial filming. 

Imagine the costs of renting a helicopter, a 
pilot, a camera man, assistant crews and 
various equipments. On top of that, there’s 
the risk of lives and property damage, 
which is a big part of the unpredictability 
of aerial filming.

This is precisely why filming with drones 
are quickly becoming a trend, not just for 
amateurs, but for professionals. If you take 
a closer look, you will see amazing aerial 
shots from TV shows, news and of course 
movies, previously rare to see. 

To be continued...See you next flight.

Designed to a perfect ratio of plastics and 
aluminum, 1010 series headset is the flag-
ship headset product from Accutone. But 
did you know that it has 3 very different 
variations? Let’s have a look.

ŸTelephone variant: is the first headset of 
its kind to offer an in-line universal 
compatibility switch, so there's no need 
for an adaptor or an amplifier.

ŸUC variant: is specially designed for the 
Lync system. Produced with Microsoft 
approved IC (C-media 6502), users can 
pick /end calls, adjust volume and mute 
in Lync system by simply pressing button 
on controller.

ŸPro|NC variant is designed with Deep-
Ocean™ technology, an innovative audio 
technology that can actively remove 
more than 90% of any environmental 
noise, up to more than 30dB. It brings  
crystal clear communication to users no 
matter how noisy they are in.

For more details, go to  biz.accutone.com.

1010 Series | 3 Variants
Product Showcase

Comparing Samsung Galaxy Note 5 vs iPhone 6s
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